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I ntergraf’s second core 

event in 2018, the ‘Print 
Matters for the Future’ 
conference, will take place 
on Friday 1st June. It follows 
the annual Intergraf General 
Assembly on Thursday 31st 
May. Both of these events 
take place in Milan, Italy. 

The Print Matters Confer-
ence will include presenta-
tions from a representative 
of the Print4All Fair, Inter-
graf’s Italian member 
Assografici and Bocconi 
University. It will focus on 
print & IT, industry 4.0, 
printed electronics and 
intelligent packaging. 

Delegates to these events 
will also receive free entry 
to the Print4All Fair, where 

Print Matters and the 
General Assembly will take 
place. The Fair is a large 
industry event which for the 
first time brings together 
three historic trade shows: 
Grafitalia, Converflex and 
Inprinting. This has helped 
to create a one-of-a-kind 
event that is richer and 
more representative of the 
individual vertical markets it 
includes. The Fair itself 
consists of three main 
areas: 

1. Commercial/editorial 
2. Packaging and labelling 
3. Industrial printing 
Intergraf members joining 

this event should register 
and book their hotel rooms 
as soon as possible before 

the number of available 
rooms are reduced. The 
Hotel Booking Form and 
Event Registration Form can 
both be downloaded from 
our website and should be 
returned to Alison Grace: 
agrace@intergraf.eu. 

Alongside Print Matters, 
Print4All and the General 
Assembly, there is also FTA 
Europe’s Diamond Awards, 
taking place on Wednesday 
30th May in the evening. 
This event is open to FTA 
Europe members, but if any 
Intergraf members also wish 
to join please contact Luca 
Conti: lconti@intergraf.eu. 

See you in Milan in May/
June for an exciting week of 
activities! 

flash 

Avenue Louise 130A,  
1050 Brussels 
www.intergraf.eu 
 
agrace@intergraf.eu 

Register now to secure your place at the ‘Print 
Matters for the Future’ conference 2018 in Milan 

February  2018 

 Click the icon to follow Intergraf’s live updates 

http://www.print4all.it/en
http://www.intergraf.eu/images/pdf/HotelBooking_Template.pdf
http://www.intergraf.eu/images/pdf/RegistrationForm_GeneralAssemblyPrintMatters_Template.pdf
mailto:agrace@intergraf.eu
mailto:lconti@intergraf.eu
https://www.linkedin.com/company-beta/10958881
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“The plastics 
strategy will lay the 

foundations for 
Europe’s new circular 
plastics economy and 

drive investment 
towards it (…) while 

also bringing new 
opportunities for 

innovation, 
competitiveness and 

high quality jobs” 
 

Jyrki Katainen, 
Commission VP 

responsible for jobs 
and growth 

“The Visual 
Media Conference 

embraces the 
fluidity and 

constantly evolving 
nature of 

communication 
channels, delivering 

a programme 
designed to inform 

and inspire” 
 

Charles Jarrold, 
CEO of BPIF 

T he free to attend annual Visual Media 
Conference will take place in 2018 in Leeds. 

UK, on 27th March. Organised by CDi, a special 
interest group of the BPIF (Intergraf’s British 
member), this one-day event is aimed at 
professionals in the marketing and 
communications sector. 

The theme of the conference in 2018 will be 
colour. According to conference organisers, “In 
2018 we will expose the effectiveness of colour in 
marketing and communications. The theme of 
colour reflects the heightened ‘sense’ of the 
aesthetics in marketing, including an 
understanding of sensory stimuli and accurate 

prediction of retail trends in fashion and 
consumer response”. Speakers from top agencies 
and large brands will address augmented reality, 
VR, AI, consumer behaviour and more. 

Visual Media Conference 2018 will also include 
a range of exhibitors, who will display the best in 
marketing communications. The conference and 
exhibition provides a great opportunity for 
participants to meet and network with their 
peers, agencies, brands and/or prospective 
suppliers. It will also facilitate learning about the 
latest industry innovations. 

For more information about the event, or to 
register: www.visualmediaconference.com 

Visual Media Conference 2018 to take place in Leeds 

O n 16th January, the European Commission 
proposed a Plastics Strategy to help clean 

up plastic filling oceans and landfills. The goal is 
that all plastic packaging is reusable or recyclable 
by 2030. Europe generates approx. 26 million 
tons of plastic per year, but only an estimated 
30% of this is currently recycled. 

The Plastics Strategy is a collection of different 
legislative proposals, updates to existing goals 
and various other measures. The first proposal is 
due in May 2018 on single-use plastics. The 
impact of this new initiative on the printing 
industry—i.e. flexible packaging printing and 
polybags used to protect mailings—will be 

assessed by Intergraf. We will also monitor the 
impact on fibre-based packaging, with a first 
discussion foreseen at the next Environmental 
Working Group on 6th March. 

Also included in the proposal are new 
requirements to design products which are 
recyclable, as well as EU-wide quality standards 
for plastic waste, which can then be more easily 
plugged back into the production chain. The 
strategy makes no mention of an EU plastics tax, 
which Budget Commissioner Oettinger 
introduced in early January as a part of his post-
2020 financial plan. 

More information: EU press release 

European Commission releases strategy on plastics 
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http://visualmediaconference.com/
http://europa.eu/rapid/press-release_IP-18-5_en.htm
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“As the path of 
negotiations 
continues to unwind, 
survey respondents 
are displaying even 
lower confidence 
levels regarding the 
outlook for the UK 
economy during the 
Brexit negotiation 
and remain strongly 
negative in their 
outlook following UK 
withdrawal from the 
EU” 
 
BPIF 

“It is useful to see 
how the perception 
of a material can 
change depending 
on its end use” 
 
Laetitia Reynaud, 
Policy Advisor at 
Intergraf 

S ince the UK’s Brexit Referendum of June 
2016, much has evolved. Intergraf’s British 

member BPIF monitors the situation very closely 
via regular surveys of their member companies. 

BPIF’s most recent survey shows that in Q4 of 
2017 slightly more respondents (17%) are now 
“somewhat confident” regarding the outlook for 
the UK economy. However, half (50%) are 
“somewhat unconfident”, up from 31% in Q3. 
Competitors pricing below cost continues to be 
the most voiced concern (65%). The second 
concern (47%) is the price of paper and board, 
and the third (35%) access to skilled labour. 
These changes all contribute to an overall dip in 

confidence concerning the UK’s economic 
outlook. 

Source: BPIF Printing Outlook (Q4) & BPIF news 
Euractiv has also recently published an article 

outlining the different potential scenarios of 
Brexit negotiations. It suggests that no deal 
would be the worst deal for the UK, elaborating 
that “it is in the best interests of the UK 
economically to achieve open trading and 
investment relationships post-Brexit. From the 
UK’s perspective, a strategy of co-operation with 
the EU and its member states to ensure the best 
possible deal for all parties is likely to lead to the 
best outcomes.” 

Brexit update for 2018 

F ollowing a recent snap poll conducted by 
Two Sides and international research agency 

Toluna, it has been revealed that there is a clear 
consumer preference for paper and cardboard 
packaging in the UK. A nationally representative 

survey of 500 UK adults found paper and 
cardboard to be the most preferred packaging 
material for environmental friendliness, 
recyclability and practicality. 

Source: Two Sides 

Paper & cardboard packaging comes out on top in new 
consumer survey by Two Sides 

https://www.britishprint.com/industry-news/more/26940/page/1/pick-up-in-output-and-orders-despite-a-fluctuating-q3/
https://www.britishprint.com/industry-news/more/27116/store/51223/page/1/brexit-and-the-uk-printing-industry/
https://www.euractiv.com/section/uk-europe/opinion/for-the-uks-post-brexit-economy-no-deal-is-the-worst-deal/
http://www.twosides.info/UK/Paper-and-cardboard-packaging-survey
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T he latest of Ikea’s innovative print 
ads—a pregnancy test in print—is 

poised to run in one of Sweden’s most 
influential magazines for women: Amelia. 

Created by Åkestam Holst / NoA agency 
in collaboration with Mercene Labs, the 
one-page ad is made of paper which 
contains a similar technology to a 
pregnancy test. If the test is positive, the 
ad reveals a special 50% off price on Ikea’s 
Sundvik crib. 

The imaginative ad reads “Peeing on this 
ad could change your life”, and requires  
that expectant mothers do so to get the 
discount. According to the agency, getting 
the technological aspect of the ad right 

took some work. They explained that “the 
pregnancy test strip was used as a starting 
point, which relies on antibodies that bind 
to the pregnancy hormone hCG, resulting 
in colour change”. 

Åkestam Holst's Art Director, 
Evelina Rönnung, told The Independent: 
"We created an ad that connects the IKEA 
FAMILY discount with the functionality of a 
pregnancy test, in a tongue-in-cheek kind 
of way. One of the most incredible 
moments in life is when that test comes 
out positive. But there are more urgent 
things to consider at that moment. Like a 
discounted crib.”  

For more information: The Independent 

Ikea innovates again with pregnancy test in print 

If you have a story for 
Newsflash let us know! 
Email: agrace@intergraf.eu 
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Events calendar 2018 

 Click the icon to follow Intergraf’s live updates 

“Careful selection of 
materials, together 

with a controlled 
capillary flow have 

been crucial for the 
success of this project. 

Technical 
advancements made 
during the work with 

this campaign have 
the potential to 

improve medical 
diagnostics” 

 
Åkestam Holst 

February 1 2018 Magazine Seminar 2018: Shaping the Future of Print, Brussels 

February 5 2018 Social Dialogue Steering Group Meeting, Brussels 

March 7 2018 Intergraf Environment Working Group 

April 17 2018 Intergraf Board Meeting 

May 31 2018 Intergraf General Assembly, Milan 

June 1 2018 Print Matters for the Future Conference, Milan 

September 3-4 2018 Intergraf Directors Conference, Vilnius 

September 11 2018 Intergraf Board Meeting 

September 17 2018 Social Dialogue Plenary, Brussels 

November 13 2018 Intergraf Board Meeting 

November 26 2018 Social Dialogue Working Group Meeting, Brussels 

http://www.independent.co.uk/life-style/ikea-advert-pregnancy-test-crib-discount-cots-furniture-a8151691.html
https://www.linkedin.com/company-beta/10958881

