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Approximately 750 envelopes 
were distributed to the 
Members of the European 

Parliament (MEPs), who represent 
all current 28 Member States. A 
card inside the envelope seeks to 
draw the MEPs’ attention to their 
continued reliance on print, despite 
rapid digitalisation.
The card was accompanied by a 
mobile phone stand made out of 
paper, as well as instructions on 
how to assemble it. By giving MEPs 
a paper phone stand, Intergraf 
seeks to convey the message 
that print remains a reliable and 
indispensable product in people’s 
lives. 
Intergraf continues to raise 
awareness about the importance of 
print and will take further measures 
to educate decision makers at EU 
level about the value of our industry. 
Since the phone stands were posted 

INTERGRAF INTRODUCTION 
TO THE MEMBERS OF THE 
EUROPEAN PARLIAMENT

to each MEPs’ mailbox, Intergraf has 
identified around 300 MEPs with 
an interest in topics related to our 
industry, such as the environment, 
research and innovation, and 
consumer protection. Over the 
coming weeks, Intergraf will seek 
meetings with these MEPs. This in 
order to build relationships and 
ensure that the printing industry has 
solid connections to the European 
Parliament which can be relied upon 
when MEPs work on new legislation. 
Moreover, Intergraf will persuade 
parliamentarians to promote the 
results of E-READ COST research on 
the importance of print for learning 
and the retention of information. It 
is crucial that the findings are fully 
integrated within EU policies on 
education and digitisation. 

https://www.linkedin.com/company/intergraf-the-european-federation-for-print-and-digital-communication/?viewAsMember=true
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SOCIAL DIALOGUE WORKING 
GROUP ON SKILLS, 21 NOVEMBER

The working group on skills took place in the context of 
the Sectoral Social Dialogue Committee, on 21 November 
in Brussels.

The working group followed 
up on several discussions 
held during the last meeting 

and moreover provided input 
on the latest challenges and 
opportunities of the printing 
industry. 
The working group addressed 
topics such as the labour market 
in the EU and the lack of skilled 
workers, with a focus on the 
case of Germany, and the growth 
of doordrop activities all over 
Europe, including the case of 

Amsterdam. The outcomes 
of digital learning in printing 
industry, its benefits and its 
potential were also presented in 
the meeting.
During the workshop, several 
projects like an EU project on 
capacity building and one on 
security printing sector were 
introduced. Joint papers on 
the advantages of paper based 
advertising and on the E-READ 
COST study were approved.

FOREST-BASED INDUSTRIES (F-BI) 
STRATEGY FOR 2050

During the European Commission’s Raw Materials Week 
(18-22 November), the Forest-Based Industries (F-BI) 
strategy for 2050 was presented and discussed. 

The F-BI strategy, to which 
Intergraf is a signatory, was 
well praised by the European 

Commission officials and 
representatives of the industry.
The strategy underlines that print 
will play an important role in the 
future both in printing materials 
and packaging, by developing 
innovative solutions to the 
changing needs and demands of 
society.
The strategy highlights it is 

important to promote an efficient 
use of natural resources, as an 
essential part of sustainable 
development. 
Although a lot has been achieved, 
the Forest-Based Industries 
strategy aims to provide the 
backbone for developing core 
collaborations with various 
stakeholders from across the 
value chain addressing specific 
forest-based questions. For more 
information please go here. 
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“The value chain approach 
is a big step forward and 
means that the European 
Commission can hear a 
clear voice and act on 
industry’s behalf. There is 
a window of opportunity 
for others to join and 
policymakers have the 
responsibility to support it” 
Malwina Nowakowska-Ketterle, 

Deputy Head of Unit of Resource 

Efficiency and Raw Materials, DG 

Grow, European Commission.

https://www.intergraf.eu/communications/latest-news/item/220-intergraf-endorses-the-forest-based-industries-f-bi-strategy-for-2050
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WAN-INFRA: WORLD PRESS TRENDS 2019

WAN-INFRA, the primary and most authoritative source of data on the newspaper 
industry worldwide, has published the 30th edition of the World Press Trends report.

Asia regions. 
In overall, revenues from print and 
digital sales and advertising have 
decreased with 3% per year, but 
will experience a minor increase 
in 2019. Print revenues still 
account for 88% of newspapers’ 
overall revenue globally, but its 
share declined from 89% in 2018 
and its forecast will be 87% in 
2019. 
The report unveils the demand for 
quality news is higher than seen 
in recent years. According to the 
data from the report the overall 
numbers of paying print users are 
slightly down, while digital news 
subscribers are exponentially 
increasing, with over 22.5% in a 
year. 
Most of the digital audiences are 
mobile users which, according 
to the report, now account for 
more than half of news traffic, 
especially in Africa and Asia. 
American company Google is 
especially dominating the market 
outlook, with two out of three 
every page views. 
This growing trend comes with 
the risk that those who use 
mobiles to access information 
that is available online will need 
new skills and competencies, 
like editorial, commercial, and 
technical skills. 
Both print and digital paying 
news audiences rose 1% to 567 
million per day in 2018 and will 
continue to rise to 573 million per 
day in 2019. 

The 30th edition of the World 
Press Trends finds that 
global print audiences have 

continued to remain stable in the 
course of the past five years, while 
digital audiences have increased 
in 2018. A further growth of 15% 
is expected to happen in 2019. 
The report, which analyses data 
collected from WAN-INFRA’s 
annual survey in more than 
50 countries, and included 
data from its global partners 
ZenithOptimedia, IPSOS, PwC, 
Chartbeat, Parse.ly, and IO 
Technologies confirms the largest 
share of revenues goes to print. 
However, the report also finds 
that digital income is increasing 
and is expected to account for 
14% of total revenues in 2019, up 
to 1% from this year. 
The comprehensive assessment 
of the print market in the world 
finds out that the total estimated 
daily print circulation by region 
is stable, and will continue to 
remain the same, except for Asia 
and the Middle East and North 
Africa (MENA) region. There will 
be a significant decline in the 
Print Circulation Daily Average 
Revenues per User (ARPU) in Asia 
Pacific and 19 countries of the 
MENA region.
On the other hand, some 
countries will witness in 2019 
a sharp decline in printing 
advertising daily ARPU for all 
newspapers (both free and paid).  
This decline will be even more 
severe for North America, Middle 
East and North Africa (MENA) and 
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Find out more here how you can 
buy or download the report. 

“This year’s 
data shows 
the myraid 
challenges 
facing 
publishers, 
but, quite 
interestingly, 
statistical 
evidence of 
the impact 
of a free and 
independent 
press on a 
number of 
critical societal 
issues” Vincent 
Peyrègne,  CEO of 
WAN-INFRA.

https://www.wan-ifra.org/reports/2019/10/28/world-press-trends-2019
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OUTLOOK OF PRINTING INDUSTRY 
AND POLITICAL SITUATION IN THE UK 
The general UK elections are set for 12 December. In the 
event of a no majority vote in December’s elections the 
country will be set for another election in 2020.

answers of the last quarter show 
that the attractiveness of a no-
deal Brexit has faded slightly but 
the willingness to accept a deal 
has improved. 
70% of respondents report being 
afraid about the fortunes of 
Brexit, and the damage it could 
cause to their businesses due to 
the uncertainty around Brexit. 
Although business confidence 
has decreased in 2019-Q3 
(July, August, September), the 
expectations are expected to 
be less negative for 2019-Q4 
(October, November, December). 
On the other side, companies 
have expressed concerns 
regarding the impact that Brexit 
may have on their business. 
The primary concern for British 
companies is ensuring that they 
have a reliable and secure supply 
chain, simply because of the fact 
that many products, including 
paper do not originate from the 
UK. 
Some of other serious concerns 
that respondents have expressed 
are: the supply chain security 
(81%), general cost inflation 
(46%), and non-tariff barriers 
(42%). 
For more information about the 
printing industry outlook, please 
visit BPIF Printing Outlook Q4 
2019. 

The UK parliament was 
dissolved on 6 November 
to make the way for the 

general election to be held on 12 
December.
Ahead of the 12 December vote, 
3,322 candidates are standing 
for the election of UK’s 650 
parliamentary seats. Candidates 
have already started election 
campaigning. It is expected 
that the current campaign will 
boost the demand for campaign 
materials in short terms. Thus, 
in the course of last days the 
demand for banners, boards and 
other printed campaign materials 
has continued to increase. 
The UK print-related magazine 
Print Week reports that quite a 
few candidates have sent out 
campaign materials even before 
the announcement of the election 
date. From all the political 
parties, the Liberal Democrats 
are most commonly using print 
on the campaign trail across the 
country. 
The British Printing Industries 
Federation (BPIF) has revised the 
situation regarding Brexit and 
printing industry in the UK. 
When respondents from printing 
industry were asked about their 
preference for the future of the 
UK in relation to the European 
Union, 46% of them said they 
prefer a Brexit deal, 44% of them 
preferred no Brexit and only 10% 
of them would like to see a no-
deal Brexit. 
The answers compared with the 

https://www.britishprint.com/industry-involvement/research/printing-outlook/
https://www.britishprint.com/industry-involvement/research/printing-outlook/
https://www.printweek.com/
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THE PRINTING INDUSTRY AND THE NEW EUROPEAN 
GREEN DEAL
One of the main focuses of the newly elected European Commission for the next five-
year term will be environment. The European Commission President, Ursula Von der 
Leyen allocated the ‘Environment’ portfolio to Virginijus Sinkevičius and the ‘European 
Green Deal’ to Vice-President Frans Timmermans. 

receive special attention will be 
microplastics. The European 
Printing Ink Association (EUPIA) 
has issued a statement clarifying 
that when certain printing 
inks and varnishes (especially 
water-based) are manufactured, 
polymer dispersions and 
solutions used fall under the 
currently proposed definition of 
microplastics. 
However, EUPIA specifies 
that when used as intended 
and properly dried or cured, 
“no plastic microparticles are 
released from the solid film, 
which is formed during drying of 
the ink or varnish”.
Chemicals monitoring will be 
a further area of interest for 
the printing industry. Whereas 
the gravure printing industry is 
awaiting progress on the case of 
chromium trioxide, the situation 
of titanium dioxide has reached 
a new phase. 
The European Commission has 
proposed a classification which 
will impact several industrial 
sectors. When it comes to the 
use of titanium dioxide in white 
inks, particularly used in decor 
and packaging gravure as well 
as flexo printing, the proposed 
classification will be linked 
to the hazardous statement 
‘Hazardous respirable droplets 
may be formed when sprayed. 
Do not breath, spray or mist.’ It 
should however not significantly 
impact current health and safety 
practices at the printing plant.

The new European 
Commission aims at 
making the EU the world’s 

first climate-neutral continent. 
The current CO2 emissions 
reduction target of 40% by 2030 
will be raised to 50 or 55%. The 
Commission has the ambition to 
reach carbon neutrality by 2050. 
The Commission committed 
to present a law within the 
next 100 days. Air pollution 
may become, according to 
Vice-President Timmermans 
the new plastic issue when it 
comes to public awareness. The 
printing industry is subject to 
continuous restrictions of its 
solvent emissions (VOCs). New 
limit values will be adopted for 
large heatset, gravure and flexo 
printers in 2020. They will be 
applicable as of 2024.
In addition to air emissions, the 
new Commission will continue 
to focus on circular economy. 
Plastics will remain on the 
agenda with possible additional 
measures following the Single-
Use Plastics Directive. Plastic 
packaging will be particularly 
targeted. Promoting plastic 
recycling will be a key measure 
and fiscal measures are not 
excluded. 
The new Commission will 
also have to comply to the 
commitment made by the 
current Commission that, by 
2030, all plastic packaging will 
have to be reusable or easily 
recyclable.
A further related area that will 
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Events

REGISTER NOW: COMMERCIAL PRINT CONFERENCE

Speakers include: 

Jannick Schmidt, University of 
Aalborg (Denmark)
Mark Davies, European 
Letterbox Association (UK)
Markus Hoffmann, Leonard 
Kurs Stiftung (Germany)
Miguel Delcour, KVGO (The 
Netherlands)
Paul Verspoor, Intergraf 
Environmental Consultant
Sean Smyth, Smithers
Dr Jörg Eggers, BVDA (Germany)
Annete Dales, Multicopy (The 
Netherlands)
DG Environment, European 
Commission
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The Intergraf Newsflash is temporarily edited by Marsida Bandilli.
Contact Marsida if you have news to share:

office@intergraf.eu | +32 (0) 2 230 86 46

 ■ 2 December, Intergraf Security Printers Committee Meeting, Brussels (BE)

 ■ 20 February, Commercial Print Conference, Brussels (BE)

For more information about the event visit the Intergraf website 
www.intergraf.eu

https://www.intergraf.eu/images/pdf/Registration_Form_Commercial_Print_2020.pdf
https://www.intergraf.eu/events/shaping-the-future-of-print

